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The Global Economy
Continuous growth challenges
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The Global Economy in This Year
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• A negative reaction on 

the election of Donald 

Trump in short term, 

positive in the medium 

term 

• Tax cuts to encourage 

investment 

• Increased defense 

spending and 

infrastructure 

• Hawkish tendencies, 

prioritizing to raise 

interest rates against 

inflation

• Low economic growth, 

high unemployment, 

slow credit expansion

• Limited fiscal 

expansion due to high 

public debt, monetary 

policy less effective 

and risk in the financial 

sector increased

• Eurosceptic like Brexit

weakening European 

Union Economy

• Rebalance economic 

growth based on 

consumption and 

service sectors

• Risk of bubble debt 

and financial 

investments 

• Increased loan defaults 

especially in the 

corporate sector due to 

fall in export
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The Halal Industry at a Glance
Expanding Scope and Volume
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Services 
Industry

Foods & 
Beverages 
Industry

Pharmaceu-
ticals & 
Medical 

Cares 
Industry

Cosmetics & 
Personal 

Cares 
Industry

Hospitality 
& Tourisms 

Industry

Fashion & 
Lifestyles 
Industry

The scope of halal industry is expanding over the time
#Halal industry is not simply about foods & beverages
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Source: Global Islamic Economy Report 2016

The volume of halal market is also expanding
#Halal market is not simply a niche market
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Source: Global Islamic Economy Report 2016

The volume of halal market is also expanding
#Halal market is not simply a niche market
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Halal Industry and the Economy
Three Growth Channels
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Halal Industry and the Economy
#1. Delivering considerable added values

• Value: The worth in monetary 
terms of the economic, technical, 
service, and social benefits a 
customer receives in exchange for 
the price it pays for a market 
offering.

• Halal industry provides muslim
consumers with confidence that 
cannot be provided by other 
industries.

• This can be worthy in monetary 
terms, giving more value to 
consumers.

• Research (Shafie & Othman, 2006) 
found that, for Muslim consumers, 
halal logo is more important than 
the ISO (International Organization 
for Standardization) certification 
logo.
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Halal Industry and the Economy
#2. Increasing demand for different products

• Halal industry produces various 
halal products. 

• This attracts muslim consumers 
who would otherwise not be 
interested to consume the products 
due to halal related reasons.  

• Example: Was it the case before the
emergence of Islamic banking?
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• The halal market is relatively 
young and vibrant, characterized 
by fluid, dynamic and complex 
arrangements between the 
producers and consumers 
involved.

• For producers that are new in the 
market, halal label is a good 
instrument to have access to 
previously established markets, 
either in their own country or 
abroad.

• For producers that are already in 
the market, halal label can be a 
good instrument to maintain their 
leadership in the previously 
established market. 

Halal Industry and the Economy
#3. Diversifying supplies and increasing competition
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• The dynamics of halal market 
pushes all producers in the halal 
industry to innovate, both in terms 
of products and processes. 

• The innovation sparked by the 
halal market can further be 
expanded by halal industry to 
serve other market.

• Example: Could there be halal driven
creative destruction?

Halal Industry and the Economy
#4. Sparking innovation
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Halal Industry and the Economy
#5. Improving the standards of quality

• The halal label has gone beyond 
being merely a certification 
associated with religion, but is 
gradually becoming a universal 
symbol of good quality and 
wholesomeness.

• Products with halal label must 
have met the quality requirements 
with respect to among others 
safety, hygiene and sanitation, 
product handling. 

• Example: Could it be that halal
assurance equals quality assurance?
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What Needs to be Done
Basic Concepts and Definition
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• Proper and appropriate 
regulatory and institutional 
frameworks are key for the 
successful development of 
halal industry.

What Needs to be Done
#1. Providing a conducive environment for the halal industry
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• It is certainly essential that people, 
muslim and nonmuslim, become 
more aware of the potential of 
halal industry as a new source of 
economic growth, at both national 
and international level.

• To borrow a saying, “Awareness is 
like the sun. When it shines on 
things, they are transformed”. It is 
unfortunate that many people are 
unaware.

What Needs to be Done
#2. Keep increasing the awareness of people regarding halal industry
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Thank You
CONTACT
Facebook  : Center of Reform on Economics - CORE Indonesia

Web : www.coreindonesia.org

Address : Jl. Tebet Barat Dalam Raya No. 76A, Jakarta Selatan 12810 Indonesia


