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Indonesia’s Halal Market

Indonesia’s halal market has grown continuously over the last decade, confirming its position
as one of the most potential halal market in the world.

Indonesia Halal Food & Beverage Market by Product, 2014 - 2025 (USD Billion)
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Indonesia’s Halal Market
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It is expected that Indonesia’s halal market will continue to grow in the future .....

Indonesia population Indonesia: Total population from 2014 to 2024

(in million inhabitants)

267,212,362
Births this year: 14,588,943 Deaths this year 5,693,639
350
Births today 542 Deaths today 211
300
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Region Name Percents Humber )
Muslim 87.2% 295 251 596 people 7 200
Christian 7% 18,082,124 people g 150
Roman Catholic 2.9% 7.491 165 people -
100
Hindu 1.7% 4,391,373 people
other {includes Buddhist and Confucian) 0.9% 2,324 844 people 30
unspecified 0.4% 1,033,264 people
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Indonesia’s Halal Market
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It is expected that Indonesia’s halal market will continue to grow in the future .....

Projection of Indonesia’s Real GDP Growth Rate (% YoY)
2019 and 2020
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Indonesia’s Halal Market
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It is expected that Indonesia’s halal market will continue to grow in the future .....
Projection of Indonesia’s Middle Class Population Mc' inventure
2010-2045
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It is expected that Indonesia’s halal market will continue to grow in the future .....




Indonesia’s Halal Market
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Indonesia’s Halal Industry
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Despite such potential halal market growth, Indonesia has not been able to fully develop its
halal industry.

Halal Industry
Specific group of companies or
businesses producing halal
goods and services
by converting the inputs into
outputs and or creation of utilities
to customers.




Indonesia’s Halal Industry
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Despite such potential halal market growth, Indonesia has not been able to fully develop its
halal industry.

= The proportion of domestic producers
which have met halal requirements
remain very low.

* |nstead of using domestic halal market
growth as a fertile ground to prepare
their readiness to enter global halal
market, most domestic producers seem
to view halal certification as an
unnecessary additional burden that
distract their business.




The Potentiality of Domestic Market
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Even in an increasingly globalized world, domestic market remains seen important for the
development of local industry.

Average
Cost per
Unit (£)

AC1

AC2

Unit costs are falling as output
increases from Q1 to Q2
= economies of scale

\7*

Cost
Curve

Unit costs start to rise as
output rises above Q3
= diseconomies of scale

Quantity of output

Large domestic market will allow
producers to reach both internal and
external economies of scale.



The Potentiality of Domestic Market

Even in an increasingly globalized world, domestic market remains seen important for the
development of local industry.
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The Potentiality of Domestic Market e
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Even in an increasingly globalized world, domestic market remains seen important for the
development of local industry.
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Opportunities for Future Development =
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In addition to larger domestic market, there are increasingly globalized world, domestic
market remains seen important for the development of local industry.

The Social Capital pillar and its Opportunities

component elements

Pillar or element score

2009 201 2013 2015 2017 2019

Personal / Family Relationships

------- Social Capital
Social Networks = ess Interpersonal Trust
e |nstitutional Trust

Source: LIF

Civic & Social Participation



Challenges for Future Development
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To support the development of its halal industry, Indonesia is in dire need to deal with a

number of challenges.
World Bank’s Doing Business 2020

Ease of Doing Region East Asia & Pacific
Business n Income Category  Lower middle income
Indonesia \ l
AT

Population 267,663,435
- Cities Covered Jakarta, Surabaya Doing Business Doing Business

rank (out of 190 countries) score (max 100)

Rankings on Doing Business topics - Indonesia (out of 190 countries)
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