


Indonesia’s halal market has grown continuously over the last decade, confirming its position

as one of the most potential halal market in the world.

Source: Grandviewresearch (2019)Sumber: Thomson Reuters (2018)



It is expected that Indonesia’s halal market will continue to grow in the future …..
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Sumber: Arifin (2018)
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The Law Number 33 Year 2014 
concerning Halal Product Assurance 
makes compulsory for all goods and 

services that enter, circulate and 
traded in the territory of Indonesia 

to be halal certified.

The Regulation of Minister of 
Religious Affairs

Food and Beverage Products

(2019-2024)

The Regulation of Minister of 
Religious Affairs

Products other than Foods and 
Beverages 

(From 2021)
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Source: Sukoso (2019)



Despite such potential halal market growth, Indonesia has not been able to fully develop its

halal industry.

Halal Industry 

Specific group of companies or 

businesses producing halal 

goods and services 

by converting the inputs into 

outputs and or creation of utilities 

to customers.



 The proportion of domestic producers 

which have met halal requirements 

remain very low.

 Instead of using domestic halal market 

growth as a fertile ground to prepare 

their readiness to enter global halal 

market, most domestic producers seem 

to view halal certification as an 

unnecessary additional burden that 

distract their business.

Despite such potential halal market growth, Indonesia has not been able to fully develop its

halal industry.



Even in an increasingly globalized world, domestic market remains seen important for the

development of local industry.

Large domestic market will allow 

producers to reach both internal and 

external economies of scale.



Internal Economies of Scale

Even in an increasingly globalized world, domestic market remains seen important for the

development of local industry.

Expansion of the firms

Lower long run average costs

Efficiency from larger scale 
production

Input Buying Technical Marketing

Network Financial



External Economies of Scale

Even in an increasingly globalized world, domestic market remains seen important for the

development of local industry.

Expansion of the industry

Benefits all firms

Agglomeration

Supplier close by Bulk of 
information

R&D facility Government 
Policy



Opportunities

In addition to larger domestic market, there are increasingly globalized world, domestic

market remains seen important for the development of local industry.

Relatively politically stable 
economy

Abundant natural resources

Large labor pool



Challenges

To support the development of its halal industry, Indonesia is in dire need to deal with a

number of challenges.

Infrastructure

Regulatory framework

Business environments as a whole


